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What if you could exceed expectations?
One of the ways in which DataPath helps our clients succeed is through our constantly-expanding Partner Marketing and 
Client Rewards program. Clients have access to a wide variety of prepared materials and professional services to help with 
sales, marketing and educational efforts to brokers, employers, and employee participants.

• Client Rewards – Our unique incentive program for all clients recognizes factors such as tenure, volume, and number 
of products licensed. Rewards tiers are achieved through points accumulation. Each tier comes with a set amount of 
DataPath DollarsTM that can be redeemed year-round for products, services, and activities through the Marketing Portal. 

• Enrollment Forms and Educational Materials – Our Marketing Portal store contains hundreds of print and video 
resources, ranging from simple fact sheets and quick-start guides to comprehensive educational and training booklets. 
Each is immediately downloadable “as-is” or can be branded to you (or co-branded to you and a broker partner or 
employer client).  

• The Adventures of Captain Contributor™ –  We created this innovative, year-round, brandable employee education and 
engagement program exclusively for use by our clients and their customers. Winner of more than 20 national awards, 
Captain Contributor includes an extensive website, comic books and coordinated videos, explainer videos, an active 
blog, continuous social media presence, and selected support items.

• Marketing Support Hotline – Call 1-833-FOR-TPAS for direct access to the DataPath marketing department when you 
have a question or otherwise need immediate assistance.

DataPath Client Rewards 
Our Client Rewards program is unique within the benefits administration technology industry. Upon registration, your 
company is placed in one of four earned rewards tiers, determined by criteria including:

• Tenure (in years) as a DataPath client

• Number of lives you are administering on our platforms 

• Activities that positively reflect and promote the close relationship between your business and DataPath, such as 
providing a testimonial or referral

The four tier levels are as follows: 

Platinum: 150,001+ Client Rewards points 

Gold: 75,001 - 150,000 Client Rewards points

Silver:  25,001 - 75,000 Client Rewards points

Bronze: 0 - 25,000 Client Rewards points 
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Program Registration 

Registering for Client Rewards and access to the Marketing 
Portal is simple:

• Visit https://marketing.dpath.net and select the “Click 
here to register” link 

• Fill out the required information fields – User Name, 
Name, Company, Address, Email, Telephone

• Click Register 

You will receive notification by email that your registration has 
been approved, typically within 24 hours. 

Your company can have multiple registered users. Client 
Rewards points and DataPath Dollars are rewarded annually 
per company, not per user, so points redemptions made by all 
registered company users will come out of the same company 
account.

Points System and Tiers
Here’s how you earn Client Rewards points:

Points accrue over a rolling 24-month period. At month 25, points from month 1 are removed from the 
cumulative total and points from month 25 are added in, and so on. 

Number of lives: 1 point per life being administered on our platform

Longevity: 1,000 points per year as a DataPath client

Growth bonuses: 1,000 points for each 1% growth in life count, quarter over quarter

Testimonial:  3,000 points for a client testimonial used in our sales and marketing efforts 

Demo Referral: 3,000 points for a referral that results in a demo for a new line of service 

New LOS:  10,000 points for adding a new line of service category (CDH, HSA, or Billing) 

New Client Referral:  20,000 points for a successful referral resulting in a new DataPath Summit client 
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Here’s a simple test to determine the ans wer: 

 2.

 4

ERISA: Does My Plan Need To Be Wrapped?

800-XXX-XXXX
Questions? Call:

Contact us for more 

information about ERISA 

Eligible/Non-Eligible

Expenses
FSA/HSA Eligible Health Care Expenses

 .ecivda xat evisneherpmoc eb ot tsil siht dnetni ton od ew taht eton esaelP

 For mo re de tailed in formation, please c onsult IRS Publi c ation 502  

or see your tax adviso r. *If prescribed for a particular ailment or medi cal condition; p rovider let ter requi red .

Acup unct ure

Alcoholism treatment

Allergy shots and testing

Ambul ance (g round or air)

Blind se rvices and equi pment

Car c ontrols for handicapped*

Chiro practor se rvices

Coins urance and deductibles

Contact lenses

Crutche s, wheelchair s, walkers

hearing aid animal & care, lip reading  

Dental treatment

Dent ures

Diagnostic tests

Doc tor’s fees

Drug addicti on treatment & facilities

Drugs (p rescription)

Eye e xaminati ons and e yeglasses

Home health and/ or hospice care

Hospital se rvices

Insulin

Lab oratory fees

LASIK e ye s urge ry

Medical alert (b rac ele t, neckla c e)

Medical monitoring and testing devices *

Nursing se rvices

Obs tetrical expenses

Occlusal gu ards

Ope rations and s urgeries (le gal)

Op tometrists

Orthod ontia

Orthopedic se rvices

Osteopaths

Oxygen/ oxygen equi pment

Physical e xams (e xcept for   
 

empl o yment- rela ted p hysicals)

Physical the rapy

Psychiatric care, 

 (ps ychologist s, ps ychothe rapists)

Radial keratotom y

Schools (special, relie f, or handi c apped)

Sexual dysf uncti on treatment

Smoking cessati on prog rams

Surgical fees

Televisi on or teleph one for the 

hearing impaired

Therapy treatments*

Transp ortation (essentially and primarily  

 for medi cal care; limits apply)

Vaccinati ons

Vitamins*

Weight loss prog rams*

X-rays

COPY OF PRESCRIPTION AS WELL AS 

DETAILED RECEIPT REQUIRED FOR 

REIMBURSEMENT:

Acne medi cations & treatments   

 (antihistimine s, de conges tant s,

 c ough syrup s, c ough d rop s, nasal

 sp rays, medi cated rub s, e tc.)

Antacids & acid c ontrollers

 (tablet s, liquid s, capsules)

Antibiotic & antiseptic s prays, 

creams & ointments

Anti-diarrheals

Anti-fungals

Anti-gas & stomach remedies

Anti-itch & insect bi te remedies

Anti-p arasitics

Digesti ve aids

Baby care (diaper rash ointment s, teething  

Contracepti ves (c ondom s, gel s, foam s, 

 supposi torie s, e tc.)

Eczema & ps oriasis remedies

Eye drop s, ear drop s, nasal s prays

First aid kits

Hemorrhoidal prep arations

Hydrogen per oxide, rubbing alcohol

Laxatives

Medicated b andaids & dressings

Motion sickness remedies

Nicotine pa tches and medi cations 

 (smoking c essation aids)

Pain relie vers 

 ac e taminophen, nap ro xen, e tc.)

Sleep aids & sedati ves

Wart rem ov al remedie s, c orn pa tches

ELIGIBLE FOR REIMBURSEMENT 

WITH DETAILED RECEIPT ONLY (NO 

PRESCRIPTION REQUIRED):

Breast p umps for n ursing mothers

Braces & supp orts

Contact lens soluti on

FSA/HSA Eligible OTC Medications and Product s

snoitacideM )CTO( retnuoC-eht-revO tuobA ecitoN tnatropmI

OTC medications require a docto r’s prescription to be  eligible for FSA/HSA reimbursement. For that reas on, OTC medi cations 

Eli

Health Reimbursement Arrangement (HRA)

Need-to-K
nows

Standard HRA

Funding

No Double Dipping! 

800-XXX-XXXXQuestions? Call:

Welcome to
Mobile

®

®.

View Accounts

Card Activity  –  

SnapClaim ™
® ®

™

™
™

*Login credentials include usernam e , pass word , and the T PA Code pr o vided b y your plan administra to r. If the T PA Code is not av ailabl e , you can use the URL 

COBRA 
Frequently Asked Questions (FAQs)

COBRA (a ka Consolida ted O mnibus Budget Rec onciliati on Act of  is a fede ral law that 
allows you to keep your health care c ov erage under 
your empl oy er’s group pl an if you lose c ov erage due 
to a ‘quali fying e vent.’ 

What is a qualifying event?Quali fying e vents that gene rally result in loss
 of c ov erage:

 Job loss 
 Reduced wo rk ho urs

 Divo rce or leg al sep aration from the   cov ered empl oy ee
 Cov ered empl oy ee bec omes    

 Medicare-eligible 
 Death of the c ov ered empl oy ee

Who is eligible for COBRA?To quali fy for COBRA, you must h ave been c ov ered 
by your empl oy er’s group health pl an prior to the 
quali fying e vent. Spouses and dependent children 
are also eligible if they had c ov erage under the 
same group pl an be fore the quali fying e vent.

Do I have to elect COBRA?You do not h ave to elect COBRA. You m ay shop 
elsewhere for ins uranc e, including on e xch anges set 

I
co

Yes
cov
waiv

How 
COBR

You can 
Under cer

My comp
health pla
insurance?

If there is no l oavailable. Unioncollecti ve b argafor a medi cal pl ancontinuing c ov era

Under COBRA, you must recei ve the s ame health 
plan c ov erage that is available to acti ve empl oy ees 
and their families. This is usually the s ame cov erage you had prior to the quali fying e vent.Can I keep some coverage but  decline others?

event, you m ay pick and choose which c ov erages 
to keep. For inst anc e, you could keep visi on and 
dental, or you could keep only health, e tc. The 
same applies to c ov ered dependent s. 

Who p ays for COBRA?

How much does COBRA cost?Cost varies by pl an. How ever, your cost can not cov ered individuals who h ave not had a quali fying e vent.

Can I pick and choose who is  covered under COBRA?Yes. You m ay choose to only c ov er yourself, or only 
certain dependent s. Keep in mind, c ov ered 
individuals must h ave been on the pl an be fore the 
quali fying e vent. 
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Redeeming Your Points: DataPath Dollars™

DataPath Dollars can be spent just like regular money to purchase print and video marketing materials, 
conference attendance, and other products, services, and activities available from time to time. Each purchase 
is deducted from your current DataPath Dollars balance. 

Each calendar year, Client Rewards participants are assigned to the tier level they have earned based on 
accumulated point totals for the prior calendar year. The annual reward is determined by tier level:

Each client has a unique DataPath Dollars code. When this coupon code is entered during checkout from the Marketing 
Portal store, the order cost for eligible purchases is zeroed out and the purchase is deducted from your current DataPath 
Dollars balance. 

Tier levels are recalculated each calendar quarter. If your earnings raise your tier level during the year, the difference 
in DataPath Dollars between the new and previous tier levels will be added to your account. However, if your tier level 
decreases, you will maintain the previous earned amount of DataPath Dollars through the end of the current year (in 
other words, your earnings will not reset until the following February 1). 

DataPath Dollars for each calendar year expire on January 31 of the year following the one in which they were received. 
New allocations are made each February 1.

*One DataPath Dollar equals one U.S. dollar in Partner Marketing value. DataPath Dollars have no actual cash value. Each allocation of DataPath 
Dollars is valid through 1/31 of the year after the one in which the allocation was received.

Bronze
$2,500 DATAPATH DOLLARS (annually)
Cumulative 0-25,000 points

Gold
$15,000 DATAPATH DOLLARS (annually)
Cumulative 75,001-150,000 points

Silver
$7,500 DATAPATH DOLLARS (annually)
Cumulative 25,001-75,000 points

Platinum 
$25,000 DATAPATH DOLLARS (annually)
Cumulative 150,001 + points

Tiers:

dpath.com/partner-marketing
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Marketing Portal Store 
Inside the Marketing Portal, you can check your Client Rewards balance, access the marketing materials store, view the 
monthly Client Digest articles and client alerts, and much more. 

Use DataPath Dollars to purchase digital downloads of marketing materials, branding of those materials, discounts on 
conference registrations, and more. 

Printing, shipping, and merchandise items are available for purchase through the store using a standard credit or debit card 
via Paypal. DataPath Dollars cannot be used to pay for these items.

Materials and Purchasing 
Inventory in the Marketing Portal store (http://marketing.dpath.net) includes:

• Sales, educational, and enrollment support print and video materials for all lines of service 

• Captain Contributor employee education and engagement materials including comic books, fact sheets, and videos

• TPA staff training materials that you can download at no charge

DataPath is the only technology solutions provider in our industry to offer enrollment and educational materials in multiple, 
coordinated design themes.

Adventures (ADV) 
Our ‘Adventures’ line is a themed set featuring images of people in outdoor 
settings. It includes materials and FAQs for all lines of service: FSA, DCAP/
DCFSA, HRA, ICHRA, QSEHRA, EBHRA, HSA, LSA, SLRA, COBRA, Direct and 
Retiree Billing, Transit and more. 

Around the Office (ATO)
‘Around the Office’ is a themed set of materials featuring images of people in 
office-based work settings. It includes enrollment materials and FAQs for all lines 
of service: FSA, DCAP/DCFSA, HRA, ICHRA, QSEHRA, EBHRA, HSA, LSA, SLRA, 
COBRA, Direct and Retiree Billing, Transit and more. 

Around the Shop (ATS)
Our ‘Around the Shop’ line is a themed set featuring images of people in 
‘blue collar’ work settings. It includes materials and FAQs for all lines of 
service: FSA, DCAP/DCFSA, HRA, ICHRA, QSEHRA, EBHRA, HSA, LSA, SLRA, 
COBRA, Direct and Retiree Billing, Transit and more.

The Adventures of Captain Contributor (CC) 
Captain Contributor includes coordinated comic books, fact 
sheets, and videos for FSAs, DCAPs, HSAs, Commuter/Transit 
accounts, Benefits Debit Cards, and COBRA; and fact sheets for 
LPFSAs, HRAs, ICHRAs, EBHRAs, QSEHRAs, and LSAs.



HRA
• EBHRA Need-to-Knows
• How to Submit an HRA Reimbursement Claim 
• HRA Need-to-Knows 
• HRA Plan Type Summary 
• HRA with Claims Crossover 
• Individual Coverage HRAs 
• ICHRA Need-to-Knows
• QSEHRA Need-to-Knows 
• Qualified Small Employer HRAs

Lifestyle Spending Accounts
• Lifestyle Spending Account (LSA) Need-to-Know

Multiple Account Types
• COMPASSTM Card Sales Sheet
• Debit Card FAQs 
• Debit Card Substantiation
• FSA/HRA/HSA Plans Comparison
• mySourceCard® FAQs 
• mySourceCard® Replenishment FAQs 
• mySourceCard® Sales Pitch for Employers 
• Online Claims Entry: Receipt Upload 
• Summit CDH Employer Training Guide
• Summit Card FAQs
• Summit Card Replenishment FAQs 
• Summit Card Sales Sheet for Employers 
• Summit Mobile Quick Start Guide 
• Summit Quick Guide: CDH Reporting
• Summit Quick Guide: Checking Your Balance and Transactions
• Summit Quick Guide: ClaimsVault™
• Summit Quick Guide: Employer Portal
• Summit Quick Guide: How to File a Claim
• Summit Quick Guide: How to File a Claim Using Mobile Summit
• Summit Quick Guide: Participant Portal
• Welcome to Mobile myRSCSM 
• Welcome to Mobile Summit 

POP and ERISA
• ERISA: Does My Plan Need To Be Wrapped?
• Form 5500: Have You Filed?
• Simple Cafeteria Plans
• Understanding Plan Documents

Student Loan Repayment Assistance
• SLRA Need-to-Knows

Summit Transition Materials
• Summit Employer User Experience 
• Summit Participant User Experience 
• Summit CDH Transition Announcement Kit
• Summit COBRA Transition Announcement Kit

Transit
• Time to Enroll in Transit Benefits
• Transit/Commuter Account Need-to-Knows
• How to Submit/Substantiate a Transit Claim
• Transit Debit Card FAQs

COBRA and Billing
• COBRA Compliance 
• COBRA FAQs 
• Direct and Retiree Billing Administration 
• How to make a COBRA Payment in Summit
• Summit COBRA Employer Training Guide

FSA
• Claims Documentation/Substantiation Requirements 
• FSA Carryover for Employees 
• FSA Carryover for Employers 
• FSA-DCAP Enrollment Booklet – myRSCSM

• FSA-DCAP Enrollment Booklet – myRSCSM (Spanish)
• FSA-DCAP Enrollment Booklet – Summit 
• FSA-DCAP Enrollment Booklet – Summit (Spanish)
• FSA Eligible Expenses 
• FSA/Section 125 Cafeteria Plan Overview and FAQs
• Health FSA Need-to-Knows
• How to Submit/Substantiate an FSA Claim 
• Limited Purpose FSA Frequently Asked Questions
• Limited Purpose FSA Need-to-Knows
• Online Claims Entry: Receipt Upload 
• Section 125 Plan with FSA (Buckets)
• Summit HSA Employer Training Guide
• Summit HSA Investing How-To Guide
• Time to Enroll in HSA Benefits (Summit Card)
• Time to Enroll in Flex Benefits – mySourceCard® 
• Time to Enroll in Flex Benefits – Summit 

HSA
• HSA Eligible Expenses 
• HSA Enrollment Booklet – HSAToday®
• HSA Enrollment Booklet – Summit 
• HSA Enrollment Booklet – Summit (Spanish)
• HSA Frequently Asked Questions 
• HSA Medicare Quick Guide 
• HSAs: Answers to Employer Questions 
• HSAToday® ClaimsVault User Guide 
• HSAToday® Investing How-To Guide 
• HSAToday® Online Enrollment Guide 
• HSA Investments – HSAToday® 
• HSA Investments – Summit 
• NATC Booklet – HSAToday®
• NATC Booklet – Summit 
• NATC HSA Application/Beneficiary Designaton
• Top 10 Reasons You Should Have an HSA

Adventures / Around the Office / Around the Shop
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Captain Contributor
Videos
• Captain Contributor Benefits Debit Card Video 
• Captain Contributor COBRA Video 
• Captain Contributor DCAP Video 
• Captain Contributor FSA Video – 1st and 2nd Edition 
• Captain Contributor HRA Video 
• Captain Contributor HSA Video – 1st and 2nd Edition 
• Captain Contributor Introductory Video 
• Captain Contributor Transit Video 
• Captain Contributor Explains: Benefits Debit Cards 
• Captain Contributor Explains: Benefits Mobile Apps
• Captain Contributor Explains: COBRA Insurance
• Captain Contributor Explains: Eligible Expenses
• Captain Contributor Explains: HDHPs and HSAs 
• Captain Contributor Explains: How FSAs Work 
• Captain Contributor Explains: HSA Funding 
• Captain Contributor Explains: ICHRAs
• Captain Contributor Explains: LSAs
• Captain Contributor Explains: Planning for Expenses 
• Captain Contributor Explains: Preparing for Enrollment 
• Captain Contributor Explains: Tax Savings 
• Captain Contributor Explains: The Uniform Coverage Rule

 Comic Books 
• Captain Contributor Benefits Debit Card Comic Book 
• Captain Contributor COBRA Comic Book 
• Captain Contributor DCAP Comic Book – 1st and 2nd Edition
• Captain Contributor FSA Comic Book – 1st and 2nd Edition 
• Captain Contributor HSA Comic Book – 1st and 2nd Edition 
• Captain Contributor HRA Comic Book 

• Captain Contributor Introductory Comic Book 
• Captain Contributor Transit Comic Book

Fact Sheets 
• Benefits Debit Card Fact Sheet 
• COBRA Fact Sheet 
• DCAP/DCFSA Fact Sheet 
• FSA Fact Sheets - 1st, 2nd and 3rd Edition 
• HRA Fact Sheets (HRA, ICHRA, EBHRA, QSEHRA) 
• HSA Fact Sheets - 1st and 2nd Edition 
• LPFSA Fact Sheet 
• LSA Fact Sheet
• Transit Fact Sheet
Posters 
• Captain Contributor Posters – Blank Word Bubble 
• Captain Contributor Posters – No Words or Bubble 
• Captain Contributor Posters – Save on Taxes 
• Captain Contributor Posters – Save on Taxes/Open Enrollment
Sales and Marketing Aids 
• Captain Contributor Document Templates
• Captain Contributor Presentation Folder

SPECIAL
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BUILDING BLAZE

BUILDING BLAZE

FROZEN BENEFITS

FROZEN BENEFITS

IN THIS ISSUE

and

WHAT A
BOUT

MY HSA

ACCOUNT?

Additional Partner Marketing Materials 

HSA
OVER-

Videos
• DCAP Overview for Employees 
• FSA Overview for Employees 
• FSA Carryover for Summit Card Groups 
• FSA Carryover for mySourceCard Groups 
• FSA Carryover for Non-Card Groups 
• HSA Overview for Employees 
• myRSCSM Mobile App Demo
• Online Claims Entry Demo
• What is an HSA? for Employees 
• Summit: Checking Your Balance and Card Transactions 
• Summit: How to File A Claim in ClaimsVault 
• Summit: How to File A Claim Using the Mobile App
• Summit: How to File A Claim 
• Summit: How to Make a COBRA Payment 
• Summit: Mobile App Walkthrough
• Summit: Updating Your Employee Profile 
• Summit: Registering a New Account in the Mobile App 
• Summit: Registering A New Employee Account 

Video Bundle for Employees
• Includes first 9 videos listed above as a packaged set

Custom Marketing Services 
• Extensive revisions to existing materials 

TPA Staff Training 
• DPI Suite Video Training Series (CDH)
• DPI Suite Video Training Series (Premium Billing)
• DPI Suite Video Training Series (Premium Billing)
• Summit Basecamp 2022 Best Practices Recordings
• Summit Basecamp 2023 Best Practices Recordings 
• DPI Suite Video Training Series (Premium Billing)
• Summit Best Practices: Enrollment
• Summit Best Practices: FSA and HRA Setup 
• Summit Video Training Series (CDH)
• Summit Video Training Series (Premium Billing)

Forms 
• Benefit Election Change Form 
• DCAP/DCFSA Recurring Expense Form 
• Debit Card Substantiation Form
• Employee Additional Cart Request Form
• Employee Direct Deposit Authorization 
• Employee HIPAA Authorization 
• Employer Bank Draft for Administrative Fees
• ER User Access Request/Removal Form
• FSA Medical Recurring Expense Form 
• HSA Request for Distribution Form
• HSAToday Transfer Form
• Summit HSA Transfer Form
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facebook.com/captaincontributor

@captcontributor

captaincontributor

Captain Contributor and

  Betty the Benefactress

are always on call. They are here to show you how to 

make the most of your employer-sponsored benefits, 

and help save you money on your taxes. 

Visit captaincontributor.com for award-winning 

videos, educational content and informative blogs. 

While there, sign up to receive updates such as 

benefits news and valuable insights from

the world’s only benefits-defending super-duo.

Don’t Forget
to Follow us on

Social Media!

&&&

WINNER, APEX AWARDS
GOLD WINNER, AVA DIGITAL AWARDS (x2)

WINNER, DAVEY AWARDS 
GOLD WINNER, DIGITAL HEALTH AWARDS (x4)

WINNER,  EMPLOYEE BENEFIT NEWS (DIGITAL INNOVATOR)
WINNER, MARCOM AWARDS

WINNER, NATIONAL HEALTH INFORMATION AWARDS (x3)
WINNER, SUMMIT CREATIVE AWARDS
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